FENIKH KAl ANOPI'ANH XHMEIA - GEQPIA

YAH EZETAZEQN

1. Ol AAKTYAOTPAGHMENEZ ZHMEIQZEIZ NMOY ©A AIANEMHOOYN Q% @YAAAAIO KAI BPIXKONTAI ENIZHE ZE
HAEKTPONIKH MOP®H (TAX_x¥0_2018.pdf) TO e-class TOY MAOHMATOZ XTO QAKEAO “EMTPADA”.

2. Ol TEPIAHYEIZ TON OEMATIKON ENOTHTON 1 £fwg 10 TOY MAOHMATOZ [1OY BPIZKONTAI XE
HAEKTPONIKH MOP®H (TAX_MEPIAHWEIZ OEMATIKON ENOTHTON 1€wg10_2017.pdf) XTO e-class TOY
MAGHMATOZ 2TO GAKEAO “EIMPAGA”.

(o1 evéTnTEC AVaQEPOVTAI CUUQWVA LE TO TIEPIYPAUa Tou JaBAuatog atov Odnyd Zmoudwv Tou TuruaTog)

3. TO GEQPHTIKO MEPOZ, TA AYMENA MNAPAAEITMATA KAI Ol EPQTHZEIZ-AZKHZEIX TON EPFAZTHPIAKQN
AZKHZEQN 4, 5 kai 7 éwg 12 AMO TO BIBAIO “EPTAZTHPIAKE:Z AZKHZEIZ FTENIKHZ KAl ANOPTANHZ XHMEIAZ”
NMoY ©A AIANEMHOEI MEZQ TOY NPOrPAMMATOZ “EYAO=0z".

EMIZHE:

OzOl EMAEZOYN MEZQ TOY MNPOrPAMMATOZ “EYAO=OZ" AMO TA TMPOTENOMENA TIA TO MAGHMA
“OPTANIKH XHMEIA”" BIBAIA TO “ZYFXPONH FENIKH XHMEIA” 1wv Ebbing & Gammon KAl OZOI HAH EXOYN TO
BIBAIO “FENIKH XHMEIA” twv Ebbing & Gammon, MITOPOYN NA AIABAZOYN T'lA ANAAYTIKOTEPH NMAPOYZIAZH,
EIKONOIPA®HZH KAI NMEPIZZOTEPA MAPAAEITMATA:

TAKEQANAIA 1 - 18, EKTOZ AMO:

a. TIXNAPATPA®OYZ ME TITAO “AMO TH ZKOIMIA ENOZ XHMIKOY” KAI “ENOPIANEZ MEOOAQI".

b. TIZ MAPATPA®OYZ: 2.7,2.8,3.4,3.5,4.9,4.10,6.9,7.3,85,8.6,8.7,11.9,11.10,16.7,17.3,17.4,17.7.

(Ta 2 raparavw BIBAia uttdpyxouv aTn BIBAI0BAKN Tou 1dpUKATOG)
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